CRAIG FOWLER

Creative Direction & Design

+1 630-336-5257
craig@craigfowlerdesign.com

San Francisco, CA

PROFILE

Creative Director and Brand Designer with 12 years of experience
producing visual content for food, beverage, and hospitality brands.
| blend storytelling and strategy with hands-on production, crafting
photography, video, and campaigns that connect with audiences
and bring brands to life across all platforms.

SKILLS

o Brand Strategy

o Photography

o Visual Systems

o Adobe Creative Suite
o Presentation Skills

o Video Direction

o Shareable Content

PUBLICATIONS

o The New York Times

o The Los Angeles Times
o Forbes

o Bloomberg

o Condé Nast

EDUCATION

O BFA GRAPHIC DESIGN

Academy of Art University
School of Graphic Design
Degree 2025

O ECP COLLEGE COURSES

School of the Art Institute of Chicago
Fine Art Painting / Graphic Design
2005-2006

O CERTIFICATE ISGT TRAINING

Apple Inc. Cupertino, CA
In-Store Guest Training
2011-2012

EXPERIENCE
CREATIVE DIRECTOR OCT. 2024-CURRENT

MAGNOLIA BREWING CO. SAN FRANCISCO, CA

Led the creative direction and brand refresh for one of San Francisco’s
iconic breweries in the heart of Haight-Ashbury, overseeing visual
identity, marketing, and content strategy after new ownership.

Built a full brand identity: logo, typography, tone, and visual system
Drove engagement through storytelling-led content and design

Reconnected with the local audience through culture and community

LEAD BRAND DESIGNER SEP. 2020-JAN 2024

FREE ROAM BREWING CO. BOERNE, TX - REMOTE

Implemented a brand strategy and visual identity for the
brewery and podcast studio owned by World Series Champion
Jeremy Affeldt, formerly of the San Francisco Giants.

Gained thousands of followers with unique content
Created full visual identity, voice and tone of the brand

Created fans in a new market by connecting with the community

CONSULTING ART DIRECTOR JAN. 2017 - OCT 2021

BELCAMPO OAKLAND, CA

After working in-house for 4 years, | took over all daily visual decision
making and planning along side the CEO and CMO, as a consultant.

Crafted visual stories through compelling content inclusive of logo,
type, color palette, photography, and video

Owned the activation of deliverables across brand touch-points,
in digital and print applications

Continuously nurtured and effectively tapped into my pool
of freelance resources, including web developers, illustrators,
photographers and production people

More experience available upon request




